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MORPHOLOGY

SURROUNDINGS - LANDMARKS
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BACK OF THE STORES

SOUTH EAST FACADE





PUBLIC SPACE WHEN STORES ARE OPENED

FREE PUBLIC MOVEMENT

FREE ENTRANCE
W ENTRANCE THROUGH DOOR
W POSSIBILITY OF ENTRANCE (NO USUAL)
W NO ENTRANCE

B TRANSPORTATION
SATURDAY PLACES(NO ENTRANCE)
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NASCHMARKT'S EVOLUTION
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WAGNER’S DESIGNS FOR THE AREA

THOUGHT FOR BOULEVARD
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WASHER 'S WOURES IN THE
TURNOUNDENG OF RASCHAARKT






TYPES OF PAVILIONS
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PAVILION TYPE I

PFAVILION TYPE III

PAVILION TYPE WI

ADMINISTRATION CHAPEL
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NASCH )ﬁARKET

the fees for fixed stands ﬁ -
shops its 7,80 euro/m/month

the fees for the shop owner
6,30 euro/m/m

\ the deposit is the 4 month fees
is obligated to continuously

operate (exception if they are
\ ill etc.50% of the month)

-/
/






\
= r for the daily seller its

allowed to rent the F

1“ stand three time /year. :

e -

—_— |
A\ |

they have to pay 4m/ 40,21euro/month if they want
\ta keep the stand in the market will it's cloused

\

\ Y monday to saturday 1 ,SDnurn.-'rrii’day

‘-_mnnday to saturday 1,24euro/m/month
installation space not more than 3m in

\ \ the deep
\ \

--.______—






FLEE MARKET

& i

professional seller

2x3m= 78,95 m /m
3 x 3m= 118,83 m /m
fees 3m 18 euro /day

\\- daly seller
1.60 x 2m =18 euro /da
“ 3.20 x 2m =36 euro /d

ITORIES
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| ITRENA: /7

+ cassete -borde fmny e

YITRINE, HOCH

VITRINE NIEDRIG (STANDARD |

FACADE: : v AN % ¢
balustrade 90 cm \ ) i {F 5 V.= 4
cassette front - | I | ’

| 1§ 114
\ T
\

SHUTTER: N

finished metal -~
oy -

shutter box 30x 30 cm

i






roof apex

the edges






P — BUILDING CODE

= any chang needs approbation permission
from the magistrates (prﬂtectmn of historical ,
monument ) [

J FRAME:
/ color -dnshgrean fra! 6005) M

material- wood 16/16 16/9 -

L -

ROOF: ( 1-flat roof - 2-hipped roof) Be= == a—— — — — —-— -
f 1- wood contraction - tarboatra asphaltic felt material / sheet metal

—
2- a- withies board - decline

— b- shingles / sheet metal

\Arﬁ* CONDITION: overlap 80 -90 cm
air condition under the roof

ventilation hole in the letter line / lettering

\
“--—-

L 1







CHAANGE IN POSITION

DESCRIPTION IN TERMS OF
DISPLAACEMENT

ACELERAATION
TIME

NVELOCITY
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CHAANGE IN POSITION
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MONDAY—FRIDAY'S

SIDEWNALK 44721 MTs Wv=120 Mm/s
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44751 MTS

21401 MTS =

21401 MTS =
GENERAL VELOCITY ALONG NASCHMARKT /=088 M/s

O3 MTS \v=

SATURDAY'S

- SIDEWNALK 44721 MTs v=12 M/S

L
‘Sl | EN | A | I A | R | N

44701 MTS

' DIAD]L MTS /=
| 23383 MTSs v=030 M/S
214201 MTS =

GENERAL VELOCITY ALONG NASCHMARKT /=039 M/s

SUNDAY'S

SIDEWNALK 447951 MTS Vv=139 M/s

| I | I I AN N | D | B

1.236M /st






ELEMENTS OF INFLUENCE ON LOCOMOTINVE S&EHAANVIOR
ESENERAL CLONECTIONS

DIRECTION OF CAR MAYS
AMOUNT AND DIRECTION OF MAALKING PEOPLE
CHAARACTER OF SIDEMALKS

MAIN STREET CONECTIONS

MEETING POINT






LUR8AN MONEMENT
(_ONNECTIONS WITH THE OTHER AREAS
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TWwo groups —
supplisrsand
customers_
interact and new
phenomenas
Bmerge.

VWWhat wé Rave il
space and some
barriers. Differ=nt
behaviours and
realations take
place relevant to
time, user and
potantial of place.

CUSTOIMEBTrS
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In compare with heavy permanent builldings, according to the history of the site whean
the river flows and also the temporary functions.territories and users it s all temporal





work process
the data, ilizing the data
,and then the data .

The outputs

artworks as diverse
as Installations, and real objects made
out of new display materials |

Media

sensors , motes, new display technologies and interactive architectures.
This research includes investigations into.....Concepts for the relationship
of mobile computing within urban space and the built environment.

The Emergent city is to be a group, a body of artworks that | am work-
ing on all connected by a central theme. As you know a city is a web of
connected networks. In essence, the city fabric is a giant multi-user,
mulﬁ-data spherE. -

And all of this data can
be Interprr—:ted and mediated. Collections of data can be stored to be
retrieved later. The mobile data infrastructure becomes a data source
so powerful so interwoven that its scale can only be imagined a

| am scattering the city with sensors Hundreds of them, some |

1 so1 to access these data structures and to claim
them for the publlc domain withm the realm of mclal sculptures | am
trying to make smarl nety i - . and not
closed off spy 5ur1.rei||ance oriented systems.

The motes can monitor sensors such as temperature, sounds, light,
position, acceleration, vibration, stress, weight, pressure, humidity,
and gps. Motes and sensor boards can monitor the micro incidents of
change in the city, the noise, traffic flows and people flows. The inter-
actions of all this data, controlled via mixed up interfaces that can
re-form and re-contextualise experiences in real time as social sculp-
ture.






he super summer cloud setting

coophimmelblau (1976

It is an exhibition m open urban space which tries to achieve a
kind of Self aware and selfhelp space. Also it is an artistic idea
to change a city
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mBEHAVIOR
mUSER PROFILES

user profile group / tourist

mEMMANUEL ERASMO
mlAN SCHOPA

journey length EEEEEE
stop number EEECOOO
stop frequency mEEOOC
items purchased mmooOOO

12:38

ARRIVE

12:44
PURCHASE

1:12

user profile single / local
journey length mmOOOO
stop number EEOOOO
stop frequency mEEOOC
items purchased DooooOO

user profile group / tourist
journey length EEEEEOC
stop number EEECOOO
stop frequency mEEOOC

items purchased mmooOOO

1:35
DEPART

1

1:18
ARRIVE -

=] -‘h -

’ =
g '-'
L+

-

1:20
PURCHASE






mBEHAVIOR
mUSER PROFILES

user profile group / tourist

mEMMANUEL ERASMO
mlAN SCHOPA

journey length mmmOOO 4:04
stop number EEEEEN
stop frequency EEEEEN
items purchased oooooO

4:09

DEPART

4:02

ARRIVE .
user profile group / tourist wA0E

journey length mmoOOOO
stop number mOOOOO
stop frequency mmoOoOOO

4:12

items purchased mmmOO0O ARRIVE

4:15
PURCHASE

4:19
DEPART

user profile group / local
journey length mmoOOOO
stop number oooooo
stop frequency CoOoOOOO

4:18

items purchased ooooonO ARRIVE





mEMMANUEL ERASMO
mlAN SCHOPA

mBEHAVIOR
mUSER PROFILES

HIGH PURCHASE FREQUENCY

4:32 4:34 4:36 4:38 4:46 3:44 3:46 3:47
PURCHASE PURCHASE PURCHASE PURCHASE PURCHASE ARRIVE PURCHASE DEPART

VEDIUM PURCHASE FREQUENGY

12:38 12:42 12:44 12:51 12:55 12:59 3:55 3:56 3:57
ARRIVE PURCHASE DEPART ARRIVE PURCHASE

1:18 1:20 1:25 1:28 1:30 1:35 4:28 4:29 4:30

ARRIVE PURCHASE DEPART ARRIVE PURCHASE

4:10 4:12 4:13 4:14
ARRIVE PURCHASE DEPART

| OW PURCHASE FREQUENCY

3:58 3:59 4:00 1:07 1:08 1:09 1:12

ARRIVE DEPART PURCHASE ARRIVE DEPART

4:18 4:18 4:19 4:12 4:13 4:15
ARRIVE DEPART ARRIVE DEPART

4:02 4:03 4:03 4:04 4:05 4:06 4:06 4:08 4:09
ARRIVE DEPART

Who is making purchases” Where are they making them?®





mEMMANUEL ERASMO
mlAN SCHOPA

mBEHAVIOR
mUSER PROFILES

11:44 11:46

propositions
items sold

. sell ratio

densification

11:48

propositions
items sold
sell ratio
densification

15

3

0.2
LOW

11:50

6
3

0.5
HIGH

11:52





mBEHAVIOR
mUSER PROFILES

mEMMANUEL ERASMO

mlAN SCHOPA

GH LEVEL COMPRESSION / LOW TOURIST LEVELS / HIGH LOCAL SALES

HIGH LEVEL COMPRESSION / LOW TOURIST LEVELS / HIGH LOCAL SALES

HIGH LEVEL COMPRESSION / LOW TOURIST LEVELS / HIGH LOCAL SALES

space density low

tourist level EEEE
local level EEEO
sales level EEEO
items purchased mmOC





mBEHAVIOR
mUSER PROFILES

mEMMANUEL ERASMO

mlAN SCHOPA

LOW LEVEL COMPRESSION / LOW LEVEL SALES

LEVEL COMPRESSION / HIGH LEVEL SALES

space density low

tourist level EEEN
local level EEEC
sales level EEEC

items purchased mmOC





mBEHAVIOR
mUSER PROFILES

mEMMANUEL ERASMO
mIAN SCHOPA

ZONE 02

S —
ALL PATHS LO
journey length mmOO
zone 01 oiénsity-.u,_lll ¢
zone 02 density TTIEN
exit paths

. ~ ZONEO02 l | ZONg 01 |
""--.__H__ "
X —

= -h----__ .
—— == m— =
ALL PATHS

joL length mmm| -
zone 01 ciénsity-.u,_l LS
zone 02 density moOO o
exit paths EROO

|

L | I B






mBEHAVIOR
mUSER PROFILES

mEMMANUEL ERASMO
mIAN SCHOPA

7 ZONE 02
.~ a"-*----._.~
L2y '.".'_-_- . —== = l
ALL PATHS SINGLE (fe—r— " ——

ourney length mmooO
zone 01 density mmmm

zone 02 density moono

exit paths ﬁ
ZONE 02

S

zone 02 density mmmO

exit paths EEEO
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